Complete Streets & Livabllity at
the Regional Level

WwWw.completestreets.org
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Complete Streets are
networked streets!



VWhat IS-a«Compliete Streets|polic

A complete streets policy
ensures thatthe entire
right of way is planned,
designed & operated to
provide safe access for all
users.
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poTation ;Cno:

APedestrians
ABicyclists
ATransit
AMotorists



VWRho Wants «Coimpiete SIFreets

55% of Americans would rather
drive less & walk more.

Transit use IS growing faster
than population or highway
travel.

Nearly onethird of Americans
Al 160 AOEOA(d
A 21% of Americans over 65.
A Children under 16.

A Many low income Americans: do
not have access to automaobiles.




Principle 2:
Promoteequitable, affordable housing.

A Complete Streets
can help lowerthe
combined cost of
housing and
transportation.
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Walking the Walk: How:
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ETINCIPIE €
Value Communities & Neignbi
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Policy adoption accelerates

Annual Complete Streets Policy Adoption




All Sizes of Communities

B Rural, 7% Large City,

12%

Ve

® Midsize City,
9%

Town, 11%/

®m Small City,
18%

Small Suburb/
28%

- \ Large Suburb,
Midsize 5%
Suburb, 10%



- | Campaigns engage

-older adults
-planning
professionals

i -bicycle-advocates
-public health

=4 jgencies

-environmentalists
-disability groups



National Complete Streets: Coalitl

Steering Committee

AARP

Active Living by Design
Alliance for Biking and Walking
America Bikes

America Walks

American Council of the Blind
American Planning Association

American Public Transportation
Association

American Society of Landscape
Architects

Association of Pedestrian and Bicycle
Professionals

City of Boulder, Colorado
Institute of Transportation Engineers
League of American Bicyclists

National Association of City
Transportation Officials

National Association of REALTORS
Parsons , Inc.
Ryan Snyder Associates

Safe Routes to School National
Partnership

Smart Growth America
SvRDesign Company
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National Complete Streetsoalition

EGEIES

Platinum Silver
I SVvRDesign Company
I Parsons Corporation
I Ryan Snyder Associates
I SRAM Corporation
I Stantecinc.
Gold
I DesigningStreets forPeople

I Alta Planning + Design

I Fehr & Peers

i Freese& Nichols, Inc.

i Gresham, Smith, and Partners
i JohnsonMirmiran & Thompson
I Kimley-Horn and Associates
I Local Initiatives Support Coalition
I MIG, Inc.

I Toole Design Group

I TY Lin International

I Whitman, Requardt & Associates
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